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(@)  Explain the role of marketing as an nstrument of . (b)  Explain the evolution of the marketing concept giving
economic

examples. 7
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- YEYE KT AT R ¥ e i

development in a developing country like Indig 8

(b)  “Marketing mix framework of 4 P’s is applicable to tangjble

products only and not to services” Justify the statement fawom folg o7 § Swifersg sk anfefs

by explaining the marketing mix for services with a suitable AT HEE H GHHATE |

example. Q g () fam sEumon & fawm % srEn s
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e & '{aq ﬁ@j@hlq I H[ﬁ$l T HIf | any five bases of product positioning for different brands
2 X of cars i s
(F) <4 ps w1 fagom fosor = daw W@ SR i India; 4

Explain the significance of product positioning. Discuss

() What j .
R AN B T A TR Hanel w1 SugE SR % 18 consumer buying behaviour ? Briefly explain the
- buying decision '
: Process of an Indian middle class family
& Wy Yot @ feg fomum fasor @ e for the purchase.or
, - Ol an apartment in the NCR region. 7
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() Why does a marketing manager need to un - 9) S8y - o
marketing environment ? Explain the importanc® F Tl -
At R RG] Ream 5 T&h HEIHag
; : ruden .
demographic and economic environment 1n taking P TRIT fyofy whe & oherd

8
strategic marketing decisions.
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What do you understand by psychographic and
behavioural market segmentation ? Suggest suitable bageg

to segment the market for the following products giving

reasons :
(1) Business Magazine
(i) Luxury Cars
S
g\
&)
S

What do you understand b nding -2 Discuss its

(iif) Formal men’s wear 8

significance. What are th&sirable qualities of a good

brand ? 7
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(@) “The most impe rtant factor in successfy] new product

development is matching the product and market needs.”
Discuss the statement with respect to the process of

developing a new product. 8

(b)  What is pricing ? Explain the foHowing giving examples : |

() Differential Pricing and Product Line Pricing
(i) Psychological Pricing and Competitive Pricing

(4if) Cash discount and Trade discount 7
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(a)  Suggest appropriate marketing strategies for each stage of

the product life cycle of a product. 8 |

(b)  Discuss various factors that a consumer goods marketing

fim needs to consider while setting a price. 7
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(a)  Briefly explain the various elements-of promotion mix. A
start-up wants to introduce. its detergent powder in the
market, giving reasons-suggest an appropriate promotion
mix. ' 8

(b)  “Rural markets are expanding very fast”

Discuss the marketing mix of rural markets in light of the

above statement. 7
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(a)  Discuss the role of personal selling in promoting products,

What advantages personal selling offers over

advertising ?

8
Explain the following giving examples -
() .Departmenta] stores and discount stores
(i) Mail order retailing and Vending machine 7
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5. Write ghort notes on any three :AXS =1, <
.(i) Eth{cal practices in market.ing
’(ii) Elements ’of marketing logistics :
(iii) Relationship fnarketing (givinéf examples)

) Classification of consumer produets.
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